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About the Book
This book highlights how microfinance has emerged as a powerful catalyst for change in India particularly in 
empowering women and uplifting rural communities. It examines how small, collateral-free loans, coupled 
with ecosystem support, are transforming lives and advancing financial inclusion. As of March 2025, India’s 
microfinance sector had attained a gross loan portfolio of approximately ₹3.75 lakh crore, serving nearly 79 
million borrowers an extraordinary scale that underscores its centrality to inclusive growth. Yet, this 
expansion has not been without challenges. The sector is currently undergoing a phase of recalibration and 
consolidation. By the end of FY25, the microfinance loan portfolio registered a year-on-year contraction of 
about 14%, standing at around ₹3.8 lakh crore, and further declined to approximately ₹3.59 lakh crores by 
June 2025. During the same period, active loan accounts declined sharply from about 15.93 crore in June 
2024 to nearly 14 crores by March 2025, and further to around 13.2 crore by June 2025 reflecting tighter 
credit conditions, regulatory recalibration, and heightened concerns related to borrower stress and portfolio 
quality.
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