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About the Book 

 Emerging Frontiers of Business Research: A Global Approach is a 

comprehensive compilation of contemporary scholarly works that explore the evolving 

dynamics of business, economy, and society in a rapidly changing global landscape. 

This book is being published through Indian Accounting Association, Kota Branch. The 

book brings together contributions from distinguished academicians and researchers 

who offer fresh perspectives on pressing issues and emerging opportunities shaping 

modern business practices. 

 Spanning a broad range of themes including taxation and revenue systems, 

sustainability and carbon funding, digital transformation in commerce, corporate 

governance, entrepreneurship, financial performance, human resource practices, and 

corporate social responsibility-the volume presents a multidisciplinary view of 

business research. Each chapter delves into a distinct area of inquiry, reflecting both 

the diversity of current academic thought and the interconnectedness of global 

business environments. 

 By blending empirical studies with conceptual analyses, the book not only 

highlights challenges faced by industries and policymakers but also proposes 

strategic directions for sustainable and inclusive growth. It is designed to serve as a 

valuable reference for researchers, academicians, business professionals, and 

students who seek to understand the complex realities of contemporary business and 

its future frontiers. 

 At its core, Emerging Frontiers of Business Research: A Global Approach 

embodies a vision of collaboration, innovation, and intellectual advancement-

encouraging readers to engage critically with emerging paradigms and contribute to 

the continuous evolution of global business research. 
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